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Member segments

Source: OC&C study (2022)

2%

3%

30%

Young
Fitness

Enthusiasts

1%

17%

3%

3%

3%

55+
Fitness
Enthu-
siasts

4%

4%

Lapsed Gym Members
(Since 2019)

Young
Hesitant

Exercisers

3%

1%

2%

1%

14%

4%

1%

3%

3%

12%

35-55
Hesitant

Exercisers

55+
Hesitant

Exercisers

Other Physically
Active Non-Members

3%

35-55
Fitness

Enthusiasts

3%

0%

12%

2%

Current Competitor
Members

Current PG members

22% 9% 8%

20%

6%

Size of Market by Customer Segment (Physically Active Population)
(N = 3185)

PureGym caters to all fitness segments but overindex on the younger member segments  
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Member segments

Source: PureGym data (2024)

Member base recovery vs Pre-Covid (2019)

The younger segments were the first to return to the gym after Covid but have been more difficult to 
hold on to 
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