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What is the primary reason you go (went) to the gym?
(N = 2409)

Reasons to go to the gym
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Source: OC&C study (2022)

Younger people go to the gym for muscle and weight purposes while older people go for general health
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Key Purchase Criteria – gym qualities

Proximity to home or work

Cleanliness

Friendly atmosphere

Availability of key machines / weights when I want to use them

Not overcrowded at peak times

Overall size and space of the location

Long opening hours (e.g. 5am to midnight)

People like me work out there

Availability of classes I like

In person customer service (e.g. front desk)

Amenities included (toiletries, water coolers etc)

Same staff each time I go

My friends all go there

Gender specific areas e.g. female only areas"

Free towel service
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How important are the following factors when you were deciding which gym to use / become a member of?
(N = 2409)

Source: OC&C study (2022)

Proximity to home/work and cleanliness are the most important gym qualities when selecting a gym
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Key Purchase Criteria – gym facilities

Quality of equipment / machines

Range of equipment / machines

Friendly staff at front desk

Condition of shower / changing area

Ability to shower at the gym

Free weights equipment and space

Mats area / open space for workouts

Range and quality of classes offered

Ability to book classes / PT sessions through app                           

Access to personal trainers

Entertainment options (e.g. TVs, music)

Lounge / café area to relax and socialise in

Spa facilities (sauna / steam room)

Swimming pool
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How important are the following factors when you were deciding which gym to use / become a member of?
(N = 2409)

Source: OC&C study (2022)

To no surprise, the quality and range of equipment are the most important gym facilities
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Key Purchase Criteria – Membership terms

Transparent pricing / no hidden costs or fees"

Ability to cancel membership at any time

Low monthly cost

Low / no joining fee

Ability to manage membership online (sign-up and cancel)

Low / no annual maintenance or cleaning fee

Ability to use multiple locations under the same brand

Classes included in price

No contract

I get a discount / free membership through my work or study    
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How important are the following factors when you were deciding which gym to use / become a member of?
(N = 2409)

Source: OC&C study (2022)

Transparent pricing and ability to cancel any time holds higher value than low price
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Price considerations

I go for the cheapest possible option I am happy to pay a bit more for convenience and 
quality, but it needs to be good value for money

I would go for the most luxurious option
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To what extent is your choice of gym dictated by price?
(N = 2409)

Source: OC&C study (2022)

2/3 of people are happy to pay more for convenience and quality – less so for younger people
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